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Zoos & Aquariums
Zoo & Aquarium Attendance Accelerators

· As leisure-activity destinations, zoos and aquariums depend on a healthy economy, so individuals and families have the disposal income to travel and afford admissions. 

· Many of these economic drivers continue to trend positive, indicating a good to excellent 2015 season for most zoos and aquariums. Disposable income increased 0.4 percent during January 2015, compared to 0.1 percent for September 2014.

· Although gasoline prices increased during February and into March, much of this increase is seasonal, as refineries reduce production for maintenance. During the summer, gas prices are still expected to average well below $3.00/gallon. 

US Travel Growth Forecast, 2015–2017

	Category
	2014
	2015
	2016
	2017

	Total travel expenditures in US
	$925.9 B
	$963.6 B
	$997.2 B
	$1.34 T

	   US residents
	$777.9 B
	$805.7 B
	$828.9 B
	$854.0 B

	   International visitors
	$148.0 B
	$157.9 B
	$168.4 B
	$180.2 B

	Total international visitors to the US
	72.2 M
	75.1 M
	78.1 M
	81.0 M

	Overseas arrivals to the US
	33.7 M
	35.7 M
	37.5 M
	39.4 M

	Total leisure domestic person trips
	1.653 B
	1.680 B
	1.710 B
	1.739 B



US Travel Association, US Travel Forecasts, October 21, 2014
Zoo-ming Visitor Numbers

· According to the latest statistics from the Association of Zoos & Aquariums (AZA), there were 181 million visitors during 2013, compared to 179 million during 2012. US zoos and aquariums generate approximately $2.8 billion in annual revenues.
· Although some zoos and aquariums experienced decreases in attendance during 2014, the zoos in Indianapolis, Tulsa, Nashville, Houston and Fort Wayne and the North Carolina Nature Center were some of the many that set new attendance records.

· Among TripAdvisor’s 2014 Travelers’ Choice Awards for the best zoos in the world, The Henry Doorly Zoo, Omaha, NE was #1; San Diego Zoo #2; and St. Louis Zoo, #4.
AZA-Member Zoos’ Media Market Penetration by Population Range, 2013
	Population Range
	Media Market Penetration

	0–250,000
	· 94%

	250,001–500,000
	· 57%

	500,001–1,000,000
	· 49%

	1,000,001–2,000,000
	· 50%

	2,000,001–3,000,000
	· 34%

	3,000,001–4,000,000
	· 35%

	4,000,001–5,000,000
	· 17%

	5,000,001–100,000,000
	· 5%



Zoo Advisors, December 2014 

Who’s Strolling Through the Park

· In the largest study of zoo and aquarium visitors worldwide, the World Association of Zoos and Aquariums (WAZA) found that 59.9 percent of the 6,000 participants in the 2014 study were repeat visitors and had visited 4 times during the previous year.
· Somewhat surprisingly, less than half, 47.9 percent, of the participants said they lived in the same locality as the zoo and aquarium, thus emphasizing the importance of visitors traveling from other cities, towns, states, provinces, regions and countries. 

· Other interesting findings included: the average visiting group was 6 persons, the average visiting time was 3 hours, 16 minutes and 15.1 percent of survey participants used a smartphone app during their visit. 

Participants’ Pre-Visit and Post-Visit Actions to Protect Biodiversity, 2014

	Pre-Visit Actions
	Percent
	Post-Visit Actions
	Percent

	Support relevant organizations
	14.4%
	Support relevant organizations
	13.5%

	Recycling and waste management
	12.3%
	Recycling and waste management
	14.4%

	Animals
	12.2%
	Animals
	10.1%

	Habitat protection and creation
	11.2%
	Habitat protection and creation
	9.3%

	Responsible purchasing and diet choices
	9.8%
	Responsible purchasing and diet choices
	11.3%

	Education
	7.0%
	Education
	7.0%

	Conservation
	6.9%
	Conservation
	7.3%

	Pollution and climate change
	6.4%
	Pollution and climate change
	5.8%

	Zoos and aquariums
	3.8%
	Zoos and aquariums
	4.5%

	Other
	13.1%
	Other
	13.5%


World Association of Zoos and Aquariums, 2014
Animal Anxiety

· Despite zoos and aquariums’ best efforts to preserve and protect animal species, many animals don’t thrive in zoos. For example, 40 percent of baby elephants born in zoos die during their infancy, which is almost 3 times the mortality rate in the wild. 

· According to research conducted by The Seattle Times, 2 elephants die for every elephant born in a zoo. If this rate continues, then the 288 elephants housed at 78 US zoos could be “demographically extinct” by or before 2064.
· Many zoos and aquariums have difficulty breeding dolphins in captivity. At the Seven Seas Dolphinarium at the Brookfield Zoo in Chicago, half of the bottlenose dolphins born there since 1999 died in infancy. According to a 44-year study of free-roaming dolphins, approximately 42 percent of dolphins don’t live beyond one year. 
· As natural studies reveal more detail about the behaviors of many animal species, many organizations continue to question the moral basis of zoos. One study found 90 percent of the study animals in public aquariums had neurotic behavioral patterns. 
Revenue Strategies
· The cost of zoo and aquarium operations requires ever-increasing revenues from admissions fees, government grants and donations. According to data from the Giving US Foundation, the “environment/animal” sector received $9.72 billion during 2013, only 3.0 percent of the $335 billion donated to all sectors.

· The Indianapolis Zoo reported that its adoption of a “dynamic pricing” model for admission fees, which sets fees based on demand, resulted in a significant increase in visitors and admissions revenue; more weekday visits and, therefore, less-crowded weekends; and more satisfying visitor experiences. 

· Social media engagement offers significant potential for increasing awareness of zoos and aquariums and their programs, and as a marketing channel to promote donations and other forms of support.

Sources: US Bureau of Economic Analysis Website, 3/15; AAA Website, 3/15; US Travel Association Website, 3/15; Association of Zoos & Aquariums Website, 3/15; Inside Indiana Business Website, 3/15; Tulsa World Website, 3/15; Nashville Post Website, 3/15; Houston Zoo Website, 3/15; Ashville Citizen-Times Website, 3/15; Fort Wayne Children’s Zoo Website, 3/15; CNN Website Zoo Advisors Website, 3/15; World Association of Zoos and Aquariums Website, 3/15; The Seattle Times Website, 3/15; Chicago Tribune Website, 3/15; PETA Website, 3/15; Association of Fundraising Professionals Website, 3/15; First Research Website, 3/15.
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