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Appliances 2016
Appliance Sales Stagnant

· Despite a slow, but steady increase in employment, wages, the housing market and home remodeling, sales at appliance/electronics stores increased a miniscule 0.04% from 2013 to 2014, and then just 1.1% for 2015, to a total of $104.855 billion.
· During the first 10 months of 2016, sales decreased even more, or -3.6%, compared to January–October 2015. October 2016 sales were off 4% from October 2015.
· According to a June 2016 story in TWICE, total 2015 white goods sales at the top 50 appliance retailers (representing more than 90% of the US market) increased 3.7%, to $27.8 billion; however, the increase was 5% during 2014 and 9% for 2013.
Comparison of Appliance/Electronics Store Sales for Selected Periods

	Period
	Total
	% Change

	2013
	$103.243 B
	---

	2014
	$103.698 B
	+0.04%

	2015
	$104.855 B
	+1.1%

	January–October 2014
	$85.781 B
	---

	January–October 2015
	$87.807 B
	+2.4%

	January–October 2016
	$84.614 B
	-3.6%



US Census Bureau, November 2016
Shipments Return to Positive Territory

· Factory unit shipments of major appliances increased 5.0% Y-O-Y for September 2016, after shipments declined -0.2% during August and -5.3% for July; however, the September rebound only brought the year-to-date increase to 1.5%.
· Room air conditioners, the home laundry category, dishwashers and refrigerators all experienced substantial increases while freestanding freezers, the cooking category and microwave ovens all declined.
· According to industry analysis, a summer slump in appliance sales is not uncommon and many in the industry also attribute the slump to the Presidential election cycle.

Comparison of Appliance Shipments* for Selected Products and Categories

	Products/Categories
	June
	July
	August
	September

	All major appliances
	+5.7%
	-5.3%
	-0.2%
	+5.0%

	Home laundry
	0.0%
	-5.7%
	-7.5%
	+9.3%

	Dishwashers
	-1.4%
	-5.7%
	+0.1%
	+9.1%

	Refrigerators
	+6.3%
	-3.6%
	-0.5%
	+7.2%

	Freezers
	-6.5%
	-21.9%
	+1.5%
	-16.0%

	Cooking
	-7.7%
	-9.3%
	-4.3%
	-2.0%

	Microwaves
	-19.4%
	-16.5%
	-4.8%
	-7.5%

	Room air conditioners
	+66.1%
	+50.9%
	+140.6%
	+57.0%



TWICE, September, October and November 2016



* year-over-year
Manufacturer and Retailer Insights

· Samsung replaced Whirlpool as top manufacturer in the US consumer appliance market during Q4 2015, with a 16.6% share, compared to Whirlpool’s 15.7%. During Q2 2016, Samsung increased its market share to 16.7%, 2 percentage points better than Q1.
· In TWICE’s Top 50 Major Appliance Retailers for 2015, Lowe’s remained #1, while The Home Depot, #2, switched places with Sears, at #3. Others in the top 10 were Best Buy, #4; Sears Hometown, #5; Walmart, #6; and hhgregg, #7.
· Contributing to Sears’ slide was a loss of $1 billion in appliance sales during 2015, decreasing its market share from 23.5% for 2014 to 19.5% for 2015. In addition, J.C. Penney is reintroducing appliances to more of its stores, which is expected to hurt Sears.

The Appliance Consumer

· Comparing The Media Audit’s Fall 2016 survey data from Detroit, MI and Little Rock, AR for adults 18+ who plan to buy a major household appliance during the next 12 months show that women are the primary target audience, at 60.9% and 69.3%, respectively. 

· Adults 50–64 in Detroit are the largest percentage of the target audience, at 37.5%, with adults 25–44 second, at 31.0%. It’s the opposite in Little Rock, with adults 25–44 at 39.6% and adults 50–64 at 33.6%.

· Although Detroit has a larger African-American population than Little Rock, 27.2% of adults 18+ in Little Rock are in this target audience, compared to 16.1% in Detroit.
Adults, 18+ Who Plan to Buy a Major Appliance During Next 12 Months

	Metric
	Detroit
	Little Rock

	Men
	· 39.1%
	· 30.7%

	Women
	· 60.9%
	· 69.3%

	Adults 18–34
	· 22.8%
	· 18.9%

	Adults 35–49
	· 28.7%
	· 31.0%

	Adults 50–64
	· 37.5%
	· 33.6%

	Adults 65+
	· 10.1%
	· 16.5%

	Caucasian Americans
	· 75.5%
	· 70.4%

	African Americans
	· 16.1%
	· 27.2%

	Hispanic Americans
	· 4.2%
	· 0.5%

	Asian Americans
	· 3.7%
	· 0.2%

	Income: <$15K–$25K
	· 1.7%
	· 17.3%

	Income: <$25K–$50K
	· 16.2%
	· 26.6%

	Income: $50K–$100K
	· 43.1%
	· 32.7%

	Income: $100K–$150K
	· 22.8%
	· 8.0%

	Income: $150K+
	· 13.6%
	· 10.5%

	High school graduate or less
	· 19.4%
	· 35.4%

	Some college
	· 26.8%
	· 29.8%

	College degree
	· 36.3%
	· 34.0%

	Advanced degree
	· 17.5%
	· 2.4%



Based on The Media Audit’s Detroit and Little Rock Fall 2016 surveys
Consumer Satisfaction Studies

· According to the 2016 American Customer Satisfaction Index (ACSI) for the household appliance brand category, LG scored an 85 on a 100-point scale for the top spot, followed closely by Bosch and Samsung, at 84 each. The brand average was 82.
· In the J.D. Power 2016 Appliance Shopper Website Evaluation StudySM, GE Appliances and LG had the highest scores, 846 each, on a 1,000-point scale. On a desktop computer, Best Buy was first, at 846, and Samsung was first on a mobile device, at 863.
· For the second consecutive year and the last six of seven years, Lowe’s ranked first with a score of 830 in the J.D. Power 2016 Appliance Retailer Satisfaction StudySM. Lowe’s was cited for its delivery and installation services, price, sales and promotions.
J.D. Power Satisfaction Studies’ Results

	Appliance Retailer
	Website/ Desktop
	Website/ Mobile

	Lowe’s: 830
	GE Appliances: 846
	Samsung: 863

	Sears: 824
	LG: 846
	Maytag: 843

	The Home Depot: 822
	Samsung: 839
	GE Appliances: 842

	Industry average: 821
	KitchenAid: 834
	Frigidaire: 835

	Best Buy: 820
	Industry average: 826
	Industry average: 828

	Hhgregg: 785
	Bosch: 823
	Whirlpool” 824



J.D. Power, July and September 2016


A Better Forecast for 2017
· According to data published in the September, October and November 2016 issues of Appliance Design, shipments of major home appliances are forecast to increase 4.5% to 78.350 million units, and during all four quarters of the year.
· Ten of the appliance categories in the data are all forecast to increase 2017 unit shipments, ranging from +3.6% for freezers to +5.6% for room air conditioners. 
Appliance Shipment Forecast for 2017

	Category
	2016 Total
	2017 Forecast
	% Change

	Major home appliances
	· 74.969 M
	· 78.350 M
	· +4.5%

	Refrigerators
	· 10.899 M
	· 11.403 M
	· +4.6%

	Electric ranges/ovens
	· 5.602 M
	· 5.880
	· +5.0%

	Gas ranges/ovens
	· 3.462 M
	· 3.619
	· +4.5%

	Freezers
	· 2.157 M
	· 2.234 M
	· +3.6%

	Dishwashers
	· 7.745 M
	· 8.083 M
	· +4.4%

	Microwave ovens
	· 11.339 M
	· 11.829 M
	· +4.3%

	Disposers
	· 7.678 M
	· 8.012 M
	· +4.4%

	Automatic washers
	· 9.503 M
	· 10.017 M
	· +5.4%

	Dryers
	· 7.457 M
	· 7.812 M
	· +4.8%

	Room air conditioners
	· 6.522 M
	· 6.888 M
	· +5.6%



Appliance Design, September, October and November 2016 issues
Additional Analysis
Examining The Media Audit Fall 2016 survey data for Detroit and Little Rock further shows which electronic/appliances stores adults 18+ shop who plan to buy a major household appliance during the next 12 months. 

Where Adults 18+* Shop for Electronics/Appliances
	Detroit
	Little Rock

	Store
	Target Percent
	Target Index
	· Store
	· Target Percent
	· Target Index

	Lowe’s
	22.5%
	195
	· Lowe’s
	· 27.9%
	· 181

	The Home Depot
	24.6%
	220
	The Home Depot
	· 23.2%
	· 311

	Sears
	30.2%
	220
	· Sears
	· 22.4%
	· 200

	Best Buy
	52.5%
	98
	· Best Buy
	· 40.0%
	· 95

	Walmart
	9.6%
	85
	· Walmart
	· 29.7%
	· 74

	Target
	2.7%
	53
	· Target
	· 3.6%
	· 83

	Costco
	7.6%
	111
	· 
	· 
	· 

	Sam’s Club
	1.5%
	104
	· Sam’s Club
	· 9.7%
	· 243

	Amazon.com
	6.4%
	70
	· Amazon.com
	· 2.9%
	· 33

	ABC Warehouse
	15.6%
	129
	· Internet/Online
	· 1.9%
	· 127

	Meijer
	2.6%
	85
	· Office Depot
	· 1.1%
	· 76

	Apple Store
	1.6%
	50
	· Kroger
	· 0.9%
	· 89

	Micro Center
	0.2%
	11
	· Staples
	· 0.9%
	· 31



Based on The Media Audit’s Detroit and Little Rock Fall 2016 surveys



*Planning to buy a major household appliance during next 12 months
The first 9 rows in the table above compare the stores that are among the top major appliance retailers in the US while the last 4 rows list stores where more electronics are sold than appliances. Although Best Buy has the highest percentage in both markets, its indices are less than 100 while Lowe’s, The Home Depot and Sears have very high indices. Adults 18+ in Little Rock are 211% more likely to shop at The Home Depot than the entire market.
As expected, Walmart and Sam’s Club have larger percentages in Little Rock, since Arkansas is the home of the Walmart empire. Walmart’s indices are rather weak while Sam’s Club index is very high.

Sources: U.S. Census Bureau Website, 11/16; TWICE Website, 11/16; LearnBonds.com Website, 11/16; Korea Times Website, 11/16; The Motley Fool Website, 11/16; TheStreet Website, 11/16; The Media Audit Website, 11/16; American Customer Satisfaction Index Website, 11/16; J.D. Power Website, 11/16.
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