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Motorcycles 2017
Breaking Through the 500,000 Unit Ceiling – Again

· According to the Motorcycle Industry Council, there were 500,695 motorcycles sold in the US during 2015, a 3.6% increase over 2014, and the first time the total exceeded 500,000 units since 2009.
· Of all four major types of motorcycles, on-road, off-road and dual sport all recorded increases in units sold from 2014; however, scooter unit sales declined 10.3%. If 2015 scooter units were the same as 2014, the overall market would have increased 4.3%.
· According to Motorcycle & Powersports News’ 2016 Powersports Industry Profile, 49% of surveyed dealers said their unit sales increased and 52% said dollar sales increased for all of 2015. Unit sales decreased for 25% of dealers, and dollar sales 23%.
US Motorcycle Sales, by Type, 2015

	Type
	Total Units
	% Change
	Share

	On-road
	350,869
	+4.9%
	70.1%

	Off-road
	82,844
	+1.9%
	16.5%

	Dual sport
	36,917
	+7.8%
	7.4%

	Scooter
	30,065
	-10.3%
	6.0%

	Total
	500,695
	+3.6%
	100%



Statista (Motorcycle Industry Council), November 2016
2016 Not Firing on All Cylinders

· According to August 2016 analysis from Northcoast Research, motorcycle dealers experienced weaker sales during Q2 2016, following a much better Q1. Sales improved a bit during June, but were still sluggish, resulting in YOY unit decreases.
· This trend is also reflected in Northcoast’s 3-Month Outlook for Unit Sales, where dealers’ optimism index of 72.1 for February slid to a low of 51.7 for May, but then rebounded slightly to 56.3 for June. (>50 index equals expansion).
· September 2016 Average Wholesale Prices (ASP) showed a normal pattern for the end of Q3, and was somewhat better than September 2015.

Wholesale Average Price Comparisons, Oct. 2016 vs. Prior 3 Months and Oct. 2015

	Type
	Prior 3 Months
	Oct. 2015
	Type
	Prior 3 Months
	Oct. 2015

	Domestic cruiser
	+1.0%
	-4.0%
	ATV (all-terrain vehicle)
	+4.0%
	+4.0%

	Metric cruiser
	+8.0%
	+1.0%
	Side-by-side
	-2.0%
	+2.0%

	Sport
	+7.0%
	+2.0%
	PWC (power watercraft)
	+6.0%
	-7.0%

	Dual sport
	-4.0%
	+11.0%
	Snowmobile
	+7.0%
	+17.0%

	MX (motocross)
	+1.0%
	+8.0%
	
	
	


Motorcycle & Powersports News (National Powersports Auctions), November 2016 
Shiny and Dull Brands

· Among the major motorcycle brands, Harley-Davidson’s struggles continue. Following a 1.7% decline in 2015 US sales, Q3 2016 US sales decreased 7.1% and worldwide sales decreased 4.5%. 

· Forbes forecasts that Harley’s US market share will decline from 52% during 2015 to 48% by 2020. Polaris’ motorcycle sales increased 18% during Q1 2016, and sales of its Indian line increased 50% in North America.
· BMW sold 136,963 motorcycles during 2015, a 10.9% increase; however, its year-to-date sales in North America through May 2016 declined 17.3%, with a 40% decrease during May alone in the US.
ATV and UTV Index Trend, Q1 2015–Q3 2016

	Quarter
	ATV
	UTV

	Q1 2015
	· 62.7
	· 56.9

	Q2 2015
	· 66.6
	· 47.0

	Q3 2015
	· 54.4
	· 52.7

	Q4 2016
	· 51.3
	· 55.4

	Q1 2016
	· 42.8
	· 38.8

	Q2 2016
	· 35.4
	· 31.8

	Q3 2016
	· 38.2
	· 21.0



Northcoast Research, October 2016 (>50 index equals expansion)
Dealer Perspectives

· Of the dealers participating in Motorcycle & Powersports News’ 2016 Powersports Industry Profile, 54% of those who were a franchised new vehicle dealer offered one brand; 10%, two brands; 8%, three brands; and 21%, more than four brands.
· During 2015, 39% of all dealers (new or used) said their total gross sales volume was $1 million to $5 million, the largest percentage, while 21% said the total was $199,999 or less. All other sales volume categories were only in single digits.
· 91% of dealers said they were family-owned operations with an average of 9.4 full-time employees and 2.5 part-time employees. 22% of dealers had 1 full-time technician, the largest percentage, with 17% having 2 or 4 full-time technicians.
Dealers’ Top Concerns, 2015
	Concern
	Score*
	Concern
	Score*

	Competition from Internet-only retailers/dealers
	1.6
	Cost of business insurance
	1.9

	Finding/keeping qualified employees
	1.7
	Customer retention
	1.9

	Pricing by suppliers
	1.7
	Customer financing
	1.9

	Cost of wages/benefits
	1.8
	Vehicle service information availability
	1.9

	Price competition from other dealers
	1.8
	National/state legislation
	2.1

	Profitability
	1.8
	Supply issues/fill rate
	2.2


Motorcycle & Powersports News, March 2016 



(*1=most concerned; 5=least concerned)
Revealing the Rider

· Data from Summer 2016 surveys in Cleveland, OH and Reno, NV from The Media Audit reveal that a much higher percentage of men than women in Cleveland own a motorcycle, 60.4% and 39.6%, while in Reno, it is almost equal, 52.9% and 47.1%.
· Another interesting comparison is that in Cleveland, the largest percentage of owners, or 38.0%, are 25–44, with those 50–64, a close second, at 35.3%. In Reno, however, the older age group is double the younger, 45.4% and 22.8%, respectively.
· Generally, most motorcycle owners are in higher income brackets, with Cleveland’s largest brackets, $75K–$100K, at 27.1%, and $50K–$75K second, at 21.5%. In Reno, $75K–$100K is also the largest, at 35.4%, but $25K–$35K is second, at 12.4%.
Media Day Analysis of Adults 18+*

	Media
	Cleveland, OH
	Reno, NV

	
	· Target Market
	· Indexed to Total Market
	· Target Market
	· Indexed to Total Market

	Internet (no email)
	· 21.1%
	· 96
	· 19.7%
	· 80

	Email
	· 10.3%
	· 91
	· 14.3%
	· 112

	Billboards
	· 7.5%
	· 122
	· 6.0%
	· 96

	Newspaper
	· 7.7%
	· 103
	· 6.6%
	· 98

	Radio
	· 20.9%
	· 106
	· 23.3%
	· 110

	Broadcast TV
	· 13.6%
	· 96
	· 12.9%
	· 94

	Local cable
	· 13.1%
	· 104
	· 11.7%
	· 96

	Satellite TV
	· 5.9%
	· 97
	· 5.5%
	· 94



Based on The Media Audit’s Summer 2016 surveys 

*own a motorcycle
Additional Analysis

Even more revealing than The Media Audit survey data for Cleveland and Reno on the previous page are CrossTab Reports of motorcycle owners’ other ownership and consumer habits and activities. The following CrossTab Reports compare men and women 18+ who are motorcycle owners since the number of female riders has been increasing.
Selected Ownership and Consumer Habits and Activities of Men 18+*
	Metric
	Cleveland, OH
	Reno, NV

	
	Percent
	Target Index
	Percent
	Target Index

	Own domestic vehicle
	· 81.5%
	· 123
	· 38.2%
	· 61

	Own foreign vehicle
	· 43.8%
	· 87
	· 91.8%
	· 163

	Plan to remodel home during next year
	· 40.9%
	· 192
	· 21.8%
	· 197

	Plan to buy home during next 2 years
	· 14.7%
	· 156
	· 7.4%
	· 103

	Currently a homeowner
	· 88.3%
	· 124
	· 80.8%
	· 125

	Currently a renter
	· 11.7%
	· 41
	· 19.2%
	· 54

	Frequent restaurant diner (4+ times past 2 weeks)
	· 13.5%
	· 102
	· 7.4%
	· 45

	Frequent beer drinker (6+ times past 2 weeks)
	· 28.3%
	· 272
	· 40.0%
	· 351

	Frequent wine drinker (3+ times past 2 weeks)
	· 14.6%
	· 137
	· 9.9%
	· 82

	Participated in hunting/fishing during past year
	· 40.3%
	· 209
	· 56.1%
	· 239

	Participated in snowsports during past year
	· 17.5%
	· 422
	· 16.2%
	· 185

	Participated in golf during past year
	· 28.5%
	· 173
	· 6.5%
	· 61

	Cell phone only telephone access in home
	· 38.8%
	· 107
	· 34.8%
	· 89


Based on The Media Audit’s Summer 2016 surveys 




*own a motorcycle
Selected Ownership and Consumer Habits and Activities of Women 18+*

	Metric
	Cleveland, OH
	Reno, NV

	
	Percent
	Target Index
	Percent
	Target Index

	Own domestic vehicle
	· 90.5%
	· 136
	· 66.8%
	· 106

	Own foreign vehicle
	· 48.4%
	· 100
	· 81.9%
	· 170

	Plan to remodel home during next year
	· 16.9%
	· 105
	· 42.3%
	· 266

	Plan to buy home during next 2 years
	· 12.2%
	· 142
	· 33.5%
	· 378

	Currently a homeowner
	· 80.8%
	· 114
	· 75.0%
	· 145

	Currently a renter
	· 19.2%
	· 66
	· 25.0%
	· 52

	Frequent restaurant diner (4+ times past 2 weeks)
	· 17.9%
	· 186
	· 11.3%
	· 72

	Frequent beer drinker (6+ times past 2 weeks)
	· 6.8%
	· 167
	· 3.4%
	· 85

	Frequent wine drinker (3+ times past 2 weeks)
	· 26.7%
	· 183
	· 25.9%
	· 145

	Participated in hunting/fishing during past year
	· 14.4%
	· 167
	· 30.4%
	· 227

	Participated in snowsports during past year
	· 6.3%
	· 785
	· 16.1%
	· 154

	Participated in golf during past year
	· 4.2%
	· 177
	· 2.9%
	· 190

	Cell phone only telephone access in home
	· 35.2%
	· 90
	· 58.3%
	· 107


Based on The Media Audit’s Summer 2016 surveys 




*own a motorcycle
Sources: Statista Website, 12/16; webBikeWorld Website, 12/16; Motorcycle & Powersports News Website, 12/16; Revzilla Website, 12/16; Fox Business Website, 12/16; Forbes Website, 12/16; Ultimate Motorcycling Website, 12/16; BMW Motorcycle Owners of America Website, 12/16; Northcoast Research Website, 12/16; The Media Audit Website, 12/16.
Updated: December 2016
© 2016 THE MEDIACENTER. All rights reserved.

THE MEDIACENTER • 103 Sterling Mine Rd. • Sloatsburg, NY 10974 • Tel 866-921-1026 • Fax 845-712-5118

