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Father’s Day 2017
Retail Ready for a Dad’s Day Shopping Run

· Despite the abundance of news reports about retail store and mall closings, the retail industry performed quite well during Q1 2017, posting a 4.1% increase compared to Q1 2016, which should provide momentum into Q2 and Father’s Day shopping. 

· Although Gallup’s US Economic Confidence Index declined 4 points from March’s +9 to April’s +5, April is the six consecutive month of a positive index. It has been 9 years since the index matched that record.

· According to Gallup, Americans self-reported spending an average of $107 daily during April, which was the largest amount since May 2008, and slightly exceeded the $105 Americans said they were spending daily during December 2016.

US Consumer Mean Daily Spending, by Annual Household Income, Reveals the 

Best Target Audience for Father’s Day Gifts, April 2016–April 2017
	Month
	$90K+
	Less Than $90K

	April 2016
	$158
	$75

	July 2016
	$161
	$75

	September 2016
	$149
	$69

	December 2016
	$170
	$82

	February 2017
	$168
	$73

	April 2017
	$170
	$81



Gallup, May 2017
Track Record Trends

· Although the National Retail Federation predicted a 12.8% increase in 2016 Father’s Day spending, or $14.297 billion, NetElixir Research Insights Lab’s analysis of approximately 114 million impressions found that spending actually increased 19%, or $15.086 billion.

· The National Retail Federation’s forecast of record Mother’s Day 2017 spending of $23.6 billion should bode well for Father’s Day spending from mid-May through June 17, the day before Father’s Day.
· Two additional useful trends from the NetElixir data analysis is that daughters outspent sons by 7.34% for Father’s Day 2016 and spending on mobile devices increased 20% during the weeks before Father’s Day.
Online Shopping Increased the Most, Father’s Day 2015 vs. 2016

	Channel
	2015
	2016
	Change

	Discount store
	25.2%
	26.6%
	+5.5%

	Department store
	36.4%
	38.2%
	+4.9%

	Specialty store
	22.6%
	23.9%
	+5.8%

	Online
	29.2%
	32.4%
	+11.0%



National Retail Federation, May 2016
Where Gen Xers May Shop for Dad Gifts
· Another major finding of NetElixir’s analysis of those millions of impressions from Father’s Day 2016 is that adults 35–44 spent the most on dad gifts, but only slightly more than younger adults, 18–34.
· The National Retail Federation’s May 2016 Father’s Day consumer survey somewhat supported the NetElixir data, as adults 35–44 were planning to spend $148.15 on average, compared to adults 18–24, $148.47, and adults 25–34, $177.90.
· Data from The Media Audit’s summer 2016 surveys for Boise, ID and Miami/Ft. Lauderdale, FL provides contrasting insights about the shopping habits of adults 35–44 at types of stores and actual stores where they likely purchased Father’s Day gifts.

CrossTab Report of Adults 35–44, Shopping for “Father’s Day” 

Products and at Selected Retailers

	Products and Selected Retailers
	Boise, ID
	Miami/Ft. Lauderdale, FL

	
	· Percent
	· Index
	· Percent
	· Index

	Shopped at auto parts stores past 4 weeks
	· 21.3%
	· 163
	· 16.0%
	· 97

	Shopped at hardware/building supply store past 4 weeks
	· 37.2%
	· 104
	· 20.6%
	· 80

	Shopped at sporting goods stores past 4 weeks
	· 30.7%
	· 118
	· 29.2%
	· 110

	Purchased men’s clothing past 4 weeks
	· 16.2%
	· 97
	· 14.0%
	· 115

	Shopped for electronics/appliances at Amazon.com
	· 14.2%
	· 116
	· 13.4%
	· 149

	Shopped for electronics/appliances at Apple Store
	· 0.5%
	· 32
	· 0.7%
	· 49

	Shopped for electronics/appliances at Best Buy
	· 35.8%
	· 88
	· 35.4%
	· 91

	Shopped for electronics/appliances at Walmart
	· 20.6%
	· 96
	· 29.0%
	· 105


Based on The Media Audit Summer 2016 Boise, ID and Miami/Ft. Lauderdale surveys
Dad Wants An Experience

· According to National Retail Federation’s May 2016 Father’s Day consumer survey, 21.9% of adults 18+ were planning to give dad a “gift of experience,” such as tickets to a concert or sporting event, gym membership, etc.
· The data below from The Media Audit’s 2016 national survey compares the interests of men 18+ with children of any age, 13–17 and 18+ in these or similar experiences.

CrossTab Report of Men 18+ Who Are Fathers and Experiences Participation, 2016

	Experience
	Children of Any Age, 13–17
	Children of Any Age, 18+

	
	Percent
	Index
	Percent
	Index

	Attended movie theater during past 4 weeks
	31.9%
	115
	26.2%
	95

	Attended 3+ college/professional sporting events during past year
	13.2%
	103
	15.7%
	123

	Attended country music concert during past year
	9.1%
	145
	9.0%
	144

	Attended rock/pop music concert during past year
	21.7%
	114
	20.9%
	110

	Attended opera/symphony/theater during past year
	20.1%
	127
	13.7%
	86

	Exercised 12+ times at a health club during the past year
	18.0%
	101
	16.1%
	91


Based on The Media Audit national 2016 survey
Additional Analysis
Kantar Media provides some Father’s Day insights from its market intelligence data.
· Male consumers are 33% more likely to download content from the Internet.

· Fathers are 36% more likely to state that advertising is an important determinant of their purchase behavior.

· Grandfathers are 17% more likely to prioritize family over social or business imperatives.

· Male consumers are 30% more likely to use the Internet to manage finances.

· Male consumers are 25% more likely to be particularly social online.

For many of your clients, email marketing is likely to be an important channel for their Father’s Day advertising efforts – and email marketing is a great complementary tactic to TV advertising.

According to a YesMail study of Mother’s Day marketing emails, two-thirds of the subject lines used one or more words to evoke an emotion. The emails with these emotional words had an average open rate 21.5% greater than emails without these emotional words.

Since email subject lines are critical to maximizing open rates, your clients’ Father’s Day email marketing campaigns should employ this same use of “emotional” words. Here are some that have been successful for various major brands:

· What Dad Really Wants for Father’s Day
· Dad always saves the day – now it’s your turn

· Top 7 ideas for Dad, Hurry + FREE SHIPPING 48 hours only

· Did you wait? It’s not too late! HUGE deals on Dad’s Day gifts

· Daddy cool – stylish gifts for Father’s Day

· Game On – Gifts for Dad – Plus Gift Card Giveaways

· Celebrating dads from coast to coast + free shipping

· Great Father’s Day gift ideas

Sources: Forbes Website, 5/17; Gallup Website, 5/17; NetElixir Website, 5/17; National Retail Federation Website, 5/17; The Media Audit Website, 5/17; Kantar Media Website, 5/17; Email Monks Website, 5/17; Secondstreet Lab Website, 5/17.
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