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Cruises 
Going Down to the Sea in Ships

· The global cruise industry continues to experience growth, with 22.2 million annualized passengers during 2014, or a 3.2-percent increase, compared to 2013, and bringing the total estimated 2014 revenues to $39.6 billion. 

· Through mid-April 2015, bookings for Carnival Cruise Lines, Royal Caribbean Cruise Lines and Norwegian Cruise Lines were already exceeding 2014 reservations to date. Cruise Lines International Association (CLIA) expects 2015 passengers to total approximately 23 million, or 4.4 percent more than 2014.

· According to CLIA’s 2015 Cruise Industry Outlook, 68 percent of the prime cruise consumer market is interested in taking a cruise during the next 3 years. By mid-February 2015, travel agents reported a 61-percent increase in 2015 bookings. 
Regional Sources of Passengers, 2015–2019
	Region
	2015
	2016
	2017
	2018
	2019

	N. America
	· 13.04 M
	· 13.21 M
	· 13.66 M
	· 13.89 M
	· 14.13 M

	Europe
	· 5.76 M
	· 5.89 M
	· 6.11 M
	· 6.23 M
	· 6.35 M

	Other
	· 3.45 M
	· 3.83 M
	· 4.19 M
	· 4.51 M
	· 4.84 M

	Global total
	· 22.25 M
	· 22.94 M
	· 23.96 M
	· 24.63 M
	· 25.32 M



Cruise Market Watch, 2015
Titans of the Sea

· The Big 3 cruise companies – Carnival, Royal Caribbean and Norwegian – continued to crowd the sea-lanes with a combined 81.6-percent market share and 76.7-percent revenue share for 2014. All 3 increased their market and revenues shares from 2013.

Top 3 Cruise Companies’ Market and Revenue Share Increases, 2013 vs. 2014

	Share Data
	Carnival
	Royal Caribbean
	Norwegian

	2013 Market Share
	· 47.1%
	· 22.7%
	· 9.0%

	2014 Market Share
	· 48.1%
	· 23.1%
	· 10.4%

	% Change
	· +2.1%
	· +1.8%
	· +15.5%

	2013 Revenue Share
	· 41.8%
	· 21.8%
	· 8.2%

	2014 Revenue Share
	· 42.2%
	· 22.1%
	· 12.4%

	% Change
	· +1.0%
	· +1.4%
	· +51.2%



Cruise Market Watch, 2015
· Of the total global cruise capacity for 2015 – 298 ships and 486,385 passengers – Carnival will account for 106 ships and 235,653 passengers; Royal Caribbean, 42 ships and 104,898 passengers; and Norwegian, 22 ships and 44,990 passengers.
· Of the 7 new ships added during 2015, 2 were from Carnival and 1 each from Royal Caribbean and Norwegian. For 2016 and 2017’s 15 new ships, 5 will be Carnival and 2 each Royal Caribbean and Norwegian.
The High-Seas Life

· Although adults, 50–74, was the dominant cruise age group during 2014, at 48 percent, 23 percent were 30–39 and 17 percent were 40–49. Of all 2014 cruise guests, 33 percent had annual household incomes in the range of $100,000–$199,000, but another 28 percent was $60,000–$69,000.
· The average total cost per person for a 2014 cruise vacation was $1,779, with $1,350 for a ticket and $429 for onboard spending. The total cruise line expense per passenger was $1,553, leaving $226 as gross profit, or 12.7 percent. 
· The composition of a cruise travel party during 2014 was spouse, 80 percent; partner/companion, 7 percent; children younger than 18, 27 percent; adult children, 10 percent; other family members, 19 percent; friends, 17 percent; and members of an organization or group, less than 1 percent. 
Cruise Guests’ Planning and Booking Timeframe, 2014
	Months Prior to Cruise
	Planning
	Booking

	Less than 1 month
	· 8%
	· 11%

	1–3 months
	· 25%
	· 34%

	4–6 months
	· 38%
	· 37%

	7–12 months
	· 25%
	· 15%

	1–2 years
	· 4%
	· 3%



Cruise Lines International Association, January 2015
Primary Ports-of-Call

· According to the Florida TaxWatch April 2015 Economic Commentary, PortMiami, Port Everglades and Port Canaveral are the world’s most visited cruise terminals, accounting for 62 percent of all US cruise embarkations during 2013.
· Passengers and crews spent $7.33 billion in Florida during 2013 in direct cruise industry expenditures, which was 36.5 percent of the US total. California was second, with $1.86 billion; and Texas and New York were tied for third, with $1.26 billion.

· Port Canaveral is forecast to become the most-visited cruise port by 2016–2017, assuming the top spot from PortMiami. Two factors that are expected to increase Florida cruise traffic are future cruises to Cuba and attracting more Asian passengers.
2014 Cruise Guests’ Top Destinations for Their Next Cruise

	Destination
	Percent
	Destination
	Percent

	1: Caribbean/Eastern Mexico
	32%
	8: Mediterranean/Greek Islands/Turkey
	9%

	2: Bahamas
	20%
	9: European Rivers
	8%

	3: Alaska
	20%
	10: Domestic North America
	8%

	4: Hawaii
	16%
	11: Australian/New Zealand
	8%

	5: Northern and Western Europe
	12%
	12: Atlantic Canada/New England
	8%

	6: Mexico
	11%
	13: Coastal US
	8%

	7: Bermuda
	10%
	14: Panama Canal
	7%


Cruise Lines International Association, January 2015
The Trending Tide

· Although the new mega-ships may grab everyone’s attention, there is increasing interest in small-ship cruises. Windstar has responded to this trend by acquiring 3 yachts from Seabourn and Ponant Cruises launched a new 264-passenger ship during April 2015.

· MSC Cruises is planning to make Miami the home base for the MSC Seaside, which is just the first of 7 new ships the company plans to launch by 2022. MSC, or Mediterranean Style Cruising, will provide consumers with an alternate décor and menu.
· More cruise lines are offering “bundling” choices for consumers that include low fares, and then a menu of options, such as airfare, onboard amenities and Internet service, so they can create a custom cruise. 
Passenger Perks 2015

· Passengers who require special diets are finding them on more cruise lines’ menus: gluten-free, lactose intolerance, vegetarian, Paleo, low-fat, low-carb and low-salt. One of the restaurants on Royal Caribbean’s Quantum of the Seas serves only meals with fewer than 500 calories. 
· More cruise lines are catering to solo travelers with cabins for one and/or eliminating the extra fee they charge a single traveler to stay in a cabin for two. Although the largest cruise lines are adding this option, it’s the river cruise lines that are the trend leaders.

· Adults guests now have the option of adult-only entertainment on many cruise lines, including Celebrity’s Sin City Comedy, Norwegian’s burlesque theater and Royal Caribbean’s Wink, a cabaret-style show onboard the Quantum of the Seas.
Sources: Cruise Market Watch Website, 4/15; Skift Website, 4/15; Cruise Lines International Association Website, 4/15; Cruise Critic Website, 4/15.
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