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In its 2019 Benchmarking Local Media’s Digital 
Revenues, Borrell Associates states “80% of local 
media’s army of 60,000 ad-sales reps are now peddling 
digital products.”

Many local TV stations have recognized the 
complementary nature of TV and digital advertising 
(a point Media Group Online has emphasized 
repeatedly for years) and generate the second-
largest total of all local media, or $2 billion.

Digital’s Contribution to Traditional Media 
Ad Sales, 2019

Medium
Core Ad 
Revenue

Digital Ad 
Revenue

Newspapers $10.5 B $3.8 B

TV $11.5 B $2.0 B

Radio $9.1 B $900 M

Yellow Pages $4.2 B $1.8 B

Cable TV $3.3 B $400 M

Borrell Associates, March 2019

Although newspapers still generate the most digital ad 
revenue, February 2019 data from eMarketer indicates 
the change in total digital ad spending will moderate 
through 2023 after a spectacular growth pattern, but 
the increases for newspapers and magazines are 
forecast to decrease.

Change in Total US Digital Ad Spending and  
the Print Medium, 2018–2023

Year Total Digital Magazines Newspapers

2018 +22.9% +3.2% +3.4%

2019 +19.1% +2.1% +2.3%

2020 +17.0% +1.7% +2.0%

2021 +13.9% +1.5% +1.8%

2022 +9.0% +1.3% +1.3%

2023 +7.5% +1.0% +1.0%

eMarketer, February 2019

No doubt, consolidation and loss of readership to 
digital channels, such as Facebook, Apple News, etc., 
are the primary drivers of magazines and newspapers’ 
declining digital ad revenues. Plus, younger audiences 
prefer to watch news in a video format than to spend 
hours reading print content.

Since local TV is the overwhelming leader in creating 
and broadcasting visual news content, your station is 
in the best position to increase digital ad revenues at a 
greater rate than all other local media, especially print. 

You and your station must remain vigilant, however, 
as Internet technology continues to improve and 5G 
connectivity will allow for much faster viewing of content 
on smartphones. 

By delivering a greater share of local digital audiences 
to advertisers, TV stations will be able to complete with 
Google, Facebook and Amazon, as they are expected 
to garner more digital ad dollars. 

It’s another new challenge, but facing challenges and 
overcoming them is what makes you successful.

Follow Us

Deciphering Digital Ad Revenues for Local 
Media – Today and Tomorrow

If you’re not a Media Group Online, Inc. 
Member,then click here to join today!
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There’s no better combination for understanding 
retail, media and the numbers behind them than 
being a subscriber to Media Group Online, Inc. and 
The Media Audit. 

For additional information about a subscription to The 
Media Audit, please contact Tracy Austin, SVP and 
GSM, at  713-626-0333.

www.TheMediaAudit.com.

An Unbeatable Combination

New Media Insights Report – Share “Facebook Usage 
Slides, Social Video Ad Spending Soars” with your 
prospects and clients to help them adjust their use of 
Facebook to an increasing audience among Gen Xers 
and Baby Boomers.

April Special Report  – “Embracing a Future Without 
Cash, Cards and Paper” indicates new and future 
payment options are available to consumers and, as 
usual, the retailers who adapt early are likely to reap the 
greatest rewards. 

Promotions – Help your clients prepare for a great 
summer sales season with all the insights and ideas in 
“TV and Retail Are the Best Summertime Companions.”

The Spring Retail Season Is Blooming

TV and Retail Are the Best Summertime 
Companions
(March 2019)

Embracing a Future Without Cash, 
Cards and Paper  
(April 2019)

The Gig Economy:  
Freelancers and Side Hustlers 
(May 2019)

Newest and Future Special Reports
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