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Living in  
the Mobile World
The use of mobile devices continues to increase significantly 
across the globe, according to App Annie’s State of Mobile 
2022 report. The average for the top 10 countries increased 
30% from 2020 to 2021 and totaled 4 hours and 48 minutes. 
Brazil, Indonesia and South Korea had the largest averages 
of 5 hours or more, with the average in the US increasing 
from 3.8 hours for 2020 to 4.2 hours for 2021.

The US was second only to China in 2021 consumer 
spending for mobile downloads, with a 30% YOY increase to 
a total of $43.03 billion, compared to China’s $56.76 billion.

Among the top app categories in use in the US during 
2021, unsurprisingly, men over-indexed the most for sports 
at 157 while women over-indexed the most for health & 
fitness at 123. The top five app categories by generation 
are also revealing. 

Top Five App Categories in the US by 
Generation and Indices, 2021

Gen Z Millennials Gen X/Boomers

Education  
(207)

Finance  
(132)

Medical  
(138)

Photos & videos 
(159)

Travel & navigation 
(125)

News & magazines 
(135)

Entertainment 
(151)

Food & Drink  
(124)

Weather  
(130)

Music 
(128)

Shopping 
 (118)

Tools  
(108)

Social (126) Lifestyle (117) Books & 
references (108)

App Annie, January 2022

Consumers’ mobile game spending is another measure 
of how much the mobile channel has grown. Of the 17 
countries/markets in the App Annie data, spending totaled 
$116.01 billion during 2021, increasing $15.49 billion from 
2020. In the US, total 2021 mobile game spending was 
$27.30 billion from 4.82 billion total downloads. 

With more US consumers using mobile apps for their 
finances, especially younger adults, downloads of finance 
apps increased 18.9% to a total of 573.1 million from 2020’s 
total of 481.9 million. 

With more people working from home and choosing to order 
food/meals for delivery, 2021 food & drink app sessions in 
the US increased 42% from 2020 to a total of 5.43 billion.

The top 10 food & drink apps downloads in the US for 2021 
were DoorDash, McDonald’s, UberEATS, Yelp, Grubhub, 
Starbucks, Instacart, Domino’s Pizza USA, Chick-fil-A and 
Taco Bell.
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User-Generated 
Content Is 
Decentralizing Media
Decentralizing the source of content in media has been a 
promise of the digital age. New survey results from YouGuv 
and the Consumer Technology Association indicate 
the consumption of user-generated content (UGC) now 
accounts for 39% of Americans’ total media engagement. 
The other 61% is sourced from traditional media. 

Granted, that’s still quite a gap, but UGC video content, 
specifically, is a meaningful story. The survey found 
Americans 13+ spent 16% of their weekly media 
consumption time with UGC video content. That is just a 
few percentage points from the 18% spending their weekly 
time watching traditional TV and the 20% on subscription-
based streaming services. 

The decentralizing trend of UGC is not just people creating 
it, but also monetizing it, almost 20%, according to the 
survey and with a monthly average of $768. The shares of 
specific sources of those revenues were merchandise or 
fan experience 28%, content subscriptions 27%, pay-per-
view or a la carte content payments 27%, tips/ideas 16% 
and others 2%.

Gen Zers Are the Apple of Apple’s Eye
Apple may not want to count on abundant future harvests 
of dollars from today’s teenagers just yet, but a vast 
majority are currently some of Apple’s biggest fans and 
customers. According to the fall 2021 Piper Sandler 
semi-annual teen survey, 87% of teens said they owned 
an iPhone and 88% expect it to be their next phone. This 
is a one-percent decrease from the spring 2021 survey, 
but Apple will likely survive. 

The Apple Watch may be a more valuable product for 
the company’s future with teenagers and as they become 
adults. Ownership of an Apple Watch increased from 
25% in the spring 2021 survey to 30% in the fall survey 
and it replaced Rolex at 35% as teens’ favorite watch at 
39%. 15% of teenagers said they plan to buy an Apple 
Watch during the next six months. 

Teenagers’ payment preferences are also interesting as 
85% said they had paid with cash during the last month 
while Apple Pay was second at 35%. A Piper Sandler 
analyst stated the large percentage of teens using cash 
may be because fewer of them have bank accounts than 
adults. Teens’ preference for cash is likely to decline as 
they age and open those accounts.
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InsightBrief: 
Streaming Genres’  
Favorites for 2021
A December 2021 Reelgood for Business report revealed 
the documentary movie catalog increased the most on 
SVODs at 3.2% for the three months ending 11/30/21. 
Animation was second at +1.5%. The horror genre had 
the largest decrease in SVODs’ move catalogs at -1.9%.

InsightBrief:  
In-Feed Video Is  
Most Efficient TikTok Ad Type
After analyzing 16 TikTok ad campaigns from North 
American, European and Southeast Asian brands, Nielsen 
reported in-feed video was the most efficient TikTok ad 
type. Advertisers have an opportunity to increase their 
weekly in-feed impression volume by approximately 50%.

InsightBrief:  
Competitors  
Love Amazon Prime Day
According to the App Annie report cited on page 1, several 
major retailers benefited significantly from the 2021 Amazon 
Prime Day period compared to 2020 as measured in mobile 
shopping app sessions: Bed Bath & Beyond +157%, Petco 
+45%, Chewy +31%, Walmart +20% and Target +6%.

InsightBrief:  
Men Are Confident  
Shoppers for 2022
Pinterest’s audience may be mostly women, but the social 
media platform also keeps an eye on men. New research 
from Pinterest indicates 75% of men are planning to spend 
more consumer dollars during 2022. Movie theaters and 
eating out more often are the largest spending categories 
at 55% each while 30% plan to buy a new car.

Sources: App Annie Website, 1/22; MediaPost Website, 1/22 
Apple Insider Website, 1/22; Reelgood for Business Website, 
1/22; Social Media Today Website, 1/22; Pinterest Business 
Website, 1/22.
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